
 

 

COURSE OUTCOMES of B.COM IST YEAR 

  FINANCIAL ACCOUNTING 

CO1 Understand the accounting process, recording, classifying, summarizing of transactions 

CO2 
Identify and apply principles and regulations relating to financial accounting and the 
preparation of financial statements for profit and non-profit organizations 

CO3 
Understand rectification of errors, causes of difference and preparation of bank 
reconciliation statemen 

CO4 
Critically analyse and interpret case information and be able to develop a convincing 
argument to present their views on relevant accounting issue 

CO5 
Analyse accounting for Hire Purchase and Installment Systems , accounting treatments 
after dissolution of the firm in different cases 

  

  BUSINESS MATHEMATICS 

CO1 
Apply the knowledge of mathematics ( matrices, calculus, optimization) in solving business 
problems 

CO2 
Describe and demonstrate the use of mathematical techniques with emphasis on business 
applications. 

CO3 
Recognize the importance and value of mathematical thinking, training, and approach to 
problem solving, on a diverse variety of disciplines through linear programming 

CO4 Analyzing ratio, proportion percentages, simple and compound, interest and profit loss. 

CO5 
Describing mathematical skills required in mathematically intensive areas in commerce 
such as Finance and Economics 

  BUSINESS COMMUNICATION 

CO1 Understand the concept of communication and types 

CO2 Understanding effective written communication in a managerial environment. 

CO3 
Comprehend individual and group behaviour and the relevance of better interpersonal 
skills. 

CO4 Acquire the skills of drafting business reports. 

CO5 Draft the company meeting notices and letters to the editor 

  BUSINESS REGULATORY FRAMEWORK 

C01 Understand the legal rules regarding contract 

C02 
Develop knowledge on the different elements of contract, performance of contract and 
different modes of discharge of contract 

C03 Understand the Indian Partnership Act 

C04 Identify the rules and regulations of sale of Goods Act 

C05 
Understanding the law relating to the consumer protection act 1986 information 
technology act 2000 and cyber law. 

  BUSINESS ECONOMICS 

CO1 
Understand and describe the basic concept of economics, analyse the central economic 
problem. 

CO2 
Analyse consumer behaviour and interpret consumer decision making in terms of utility of 
the product and the consequential demand for the product and services. 



CO3 Describe market structures and firm and industry and pricing of products 

CO4 
Recognise different factors of production, analyse reasons of economies and diseconomies 
of scale and decide the best-suited level of production 

CO5 Explain theories of distribution, theories of rent theories of wages and theory of interest 

  BUSINESS ENVIRONMENT 

CO1  

Describe the concept of the various constituents of environment and their impact on 
businesses.  

CO2 Understand the social, legal, technical and allied environment 

CO3 
Analysing Unemployment; Poverty; Regional imbalances; Social 
injustice; Inflation; Parallel economy; Industrial sickness. 

CO4 
Understand Monetary and fiscal policy; Industrial policy; Industrial 
licensing.  

CO5 Integrate the concept international trading environment  and multilateral route (WTO) 

 

COURSE OUTCOMES OF B.COM 2ND YEAR 

  CORPORATE ACCOUNTING 

CO1 
 Acquire knowledge on various types of shares and  debentures and accounting 
treatment of issues, forfeiture  and reissue of shares and issue of debenture 

CO2 
Gain knowledge on preparation and presentation of Company Final Accounts in 
accordance with requirements of Companies Act, 1956. 

CO3 
Analyse consolidated balance sheet of amalgamated company (merger and 
purchase method). 

CO4 
Evaluating Consolidated Balance Sheet of holding companies with one subsidiary 
only.  Final Account of Banking Companies 

CO5 Acquire knowledge in types of amalgamation as per Accounting Standard -14. 

  COST ACCOUNTING 

CO1 
Demonstrate knowledge and understanding of the fundamentals of Cost 
Accounting. 

CO2 
Understand the need of labour cost control, various components of labour cost, 
labour turnover ratios and various incentive schemes 

CO3 

Prepare cost estimates for allocation and apportionment of overheads, calculate 
cost of products/services using overhead absorption rates to trace indirect costs 
to cost centres. 

CO4 
Apply inventory management tools and techniques for effective inventory control 
and review of financial analysis of inventory management and control 

CO5 Evaluate Reconciliation of cost and financial accounts; Break Even Point 

  PRINCIPLES OF BUSINESS MANAGEMENT 

CO1 
Develop the knowledge on theoretical frameworks of schools of management 
thought 

CO2 Understand  the key concepts of planning and importance of decision making 

CO3 
understand the key concepts of planning and importance of  
decision making 

CO4 Remembering the  concept of motivating and Leading People at work 

CO5 Identify the various sources of recruitment and selection process 

  COMPANY LAW 

CO1 Understand the background of the new company act 2013 and explain kinds of company 

CO2 Describe memorandum of association and articles of association 

CO3 Determine private placement and prospectus and misrepresentation in prospect 

CO4 Understand the meaning and nature of capital share and capital. 



CO5 
Understand membership in a company and its procedure and analyse the meaning of 
directors and concepts. 

  BUSINESS STATISTICS 

CO1 
Understanding of the basics of statistics and its application to analyze and create an edge 
for the business. 

CO2 
Analysing Dispersion and their measures, Skewness and measures; Kurtosis and 
measures 

CO3 
Ability to interpret the correlation and regression technique between two or more than 
two variables 

CO4 
Define and learn the concept and applications of index numbers and time series in 
business decision making. 

CO5 
Evaluating Forecasting concept, types and importance; General  
approach to forecasting; Methods of forecasting; 

  FUNDAMENTALS OF ENTREPRENUERSHIP 

CO1 Understanding of the concepts of Entrepreneurship and their development in all forms 

CO2 

 Understanding basics of entrepreneurial skills and competencies to provide the 
participants with necessary inputs for creation of new ventures and develop 
entrepreneurial behaviour  

CO3 
Understand Entrepreneurial Behavior: Innovation and entrepreneur; Entrepreneurial 
behavior and Psycho - Theories, Social responsibility 

CO4 
Familiarize the students with the fundamentals Entrepreneurial Development Programs 
(EDP): EDP, their role, relevance, and achievements 

CO5 
Identify Role of an entrepreneur in economic growth as an innovator, bringing about 
social stability and balanced regional development of industries 

   

COURSE OUTCOMES OF B.COM IIIrd  

  INCOME TAX 

CO1  
Understand the basic concepts of Income Tax and gain knowledge on residential 
status. 

CO2 Acquire the conceptual knowledge of Salary and House Property. 

CO3 
Apply provisions relating to Income from Profits and Gains of Business or 
Profession of an individual. 

CO4 
Identify the various methods of computing Capital Gains and familiarize with the 
provisions of Income from Other Sources 

CO5 
Perceive the knowledge of Set-off and Carry forward of Losses  and equip 
themselves to compute the Total Income and Tax  Liability 

  MANAGEMENT ACCOUNTING 

CO1 
Understand the concept of Management Accounting and various toolsand 
techniques available to analyse the financial statements 

CO2 Analyse the results of Ratio Analysis to know the position of a company 

CO3 
Evaluate the flow of funds, cash receipts and disbursements during aspecified 
period 

CO4 Apply the cost-volume-profit techniques in optimal managerialdecision making 

CO5 
Evaluate the future period and adopt control measures by preparingdifferent 
budgets 

  AUDITING 

CO1 Remembring the principles and procedure of auditing 

CO2 Understand the duties and responsibilities of auditors 

CO3 Apply audit knowledge towards preparation of audit report 

CO4 
Analyse the audit process from the planning stage through completion of the 
audit 

CO5 
Evaluate the internal audit process including the professional standards 
applicable to the audit profession 

  PRINCIPLES OF MARKETING 

CO1 Understand the traditional and modern concept of marketing 



CO2 
Understand  the elements of the marketing mix—satisfy customer needs and 
understand the  process and usage of segmentation, targeting and positioning. 

CO3 
Understand the concept of product, packaging role and functions, Product life 
cycle concept and importance of price in the marketing mix. 

CO4 
Analyse the Concept and role, types of distribution channels. Factors affecting 
choice of a distribution channel. 

CO5 
Knowledge of relevance of promotion and advertising in modern competitive 
world. 

  INTERNATIONAL MARKETING 

CO1  Analyze the environmental variables that influence international marketing; 

CO2 
Describe the strategies and tactics that can lead to successful international marketing 
given those environmental constraints 

CO3 
Discuss the more typical management decisions and problems faced, highlighting those 
peculiar to the international arena; 

CO4 
Understand how managers perform the functional tasks that constitute international 
marketing such as marketing intelligence and “mix” adaptations; 

CO5 Apply comprehensive international marketing plan 

  INDIRECT TAX WITH GST 

CO1  
Understand the sources of revenues of the government, role of Custom in international 
trade. 

CO2 
Analyse and evaluate the effect of an indirect tax on consumers, producers and the 
government. 

CO3 
understands various definitions and terminologies of Goods and Service Tax (GST) & 
Customs Laws. 

CO4 
Analyse the Goods and Service Tax (GST) payable by a supplier after considering the 
eligible input tax credit 

CO5 
Understand the persons liable for registration and the persons not required to obtain 
registration under the GST law 

PROGRAM OUTCOMES (PO) OF B.COM 
STUDENTS ARE ABLE TO:  

PO1  Apply theories and practices of commerce and trade. 

PO2 Apply concepts, principles and procedures in transacting business effectively.  

PO3 Develop entrepreneurial skills in students.  

PO4 Acquire entrepreneurial skills and provide employment opportunities to the society 

PO5 

Acqire knowledge of different specializations like Accounting, Costing, Banking, and 

Finance with the practical exposure will help the students to stand in any kind of 

organization.   

PO6 

To prepare the students for preparing higher studies in business like M.Com., M.B.A., 

and professional Courses like MCA.,C.A., ICWA., ACS.,etc. 

  

  PROGRAM SPECIFIC OUTCOMES (PSO) OF B.COM 

PSO1 

The students will acquire the knowledge, skill in different areas of communication, 

decision making, innovations and problem solving in day to day business activities  

PSO2 

Students will gain thorough systematic and subject skills within various disciplines of 

finance, auditing and taxation, accounting, management, communication, computer.  

PSO3 

Enhance the skills of Entrepreneurial attitude, interpersonal skills and create an impact 

on social life 

  PROGRAMME OUTCOME (PO) OF M.COM 
  STUDENTS ABLE TO:  

PO1 

Understand in-depth and advanced knowledge in the areas of Finance, Accountancy and taxation for industry 

readiness. 

PO2 

Understand advanced studies through scientific research methodology by applying critical thinking and analytical 

reasoning 

PO3 Develop competencies in managerial skills, effective communication and team work 



PO4 

Apply the various concepts, theories and models in the area of Finance, Banking, Insurance, Accounting, Taxation etc. 

in business operations. 

PO5 

Apply knowledge in different functional areas of management, managerial principles, economic theory and quantitative 

techniques of decision-making like Statistics and Operations Research are imbibed by the students 

PO6 

Develop the skills of students in conceptualizing business problems and nurturing innovative minds with problem 

solving aptitude. 

  

  PROGRAMME SPECIFIC OUTCOMES (PSO) OF M.COM 

PSO1 

Ability to understand various dimensions of the banking, micro finance, international financial institutions, and global 
markets. 

PSO2 
Develop research attitude and encourage research publication based on research projects. Promote research 
publications based on academic research project report. 

PSO3 
Apply the knowledge gained during the course of the program to identify, formulate and solve real life problems to 
meet the core competency with continuous up gradation. 

 

 

                       

 

 

              

 


















































































































































